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Bond University

Edith Cowan University

Flinders University

Bachelor of International Hotel and Tourism Management

Bachelor of Hospitality and Tourism Management

Bachelor of Tourism and Events

Unit Code __ [Unit Title Credit Points Unit Code [Unit Title Credit Points Unit Code [Unit Title Credit Points
ACCT11-100 _|Accounting for Decision Making 10| HOS2110 |Food and Beverage Management 15 BUSN1011|Accounting For Managers 4.5
CORE11-001 _|Critical Thinking and C 10| HOS2325 |Managing the Service Experience 15 BUSN1022|Marketing Principles 4.5
CORE11-002_|Collaboration, Teams and Leadership 10 HOS3100_[Hospitality and Tourism Management 15 COMS1001]Academic and P icatio 45
HRTM12-204_[Contemporary Issues in Hospitality and Tol 10| HOS3211_|Management of Hospitality Finance 15 GEOG2142|Environment, Economy and Culture 4.5
HRTM12-205_[Strategic Pricing and Revenue Managemer 10| MAN2145_|Human Resource Management 15 TOUR1101|Introduction to Tourism Studies 4.5
HRTM12-206 |Tourism Analysis and Evaluation 10 MKT3820 |Marketing Analytics 15, TOUR1102|Interpretation for Tourism 4.5
HRTM12-212_|WHS Risk Management 10| SBL1600_|Business Identity and Protocols 15 TOUR1103|Introduction to Events 4.5
HRTM12-220 [Sustainable Tourism and Indigenous Cultu 10| SPM2610 |Marketing and Communications for the Sel 15 TOUR1104[Tourism and Events Portfolio 4.5
1BUS12-251__|Concepts of Strategy 10 TSM2111 |Introduction to Hospitality and Tourism 15 TOUR2101|Place, Culture and Tourism 45
LAWS10-100 _|[Business Law 10| TOUR2103|Event Design and Management 4.5
MGMT13-305 |[Human Resource Management 10| TOUR3101|Contemporary Issues in Tourism and Even 4.5
MKTG11-100_|Marketing 10| TOUR3102[Placement 45

TOUR3113|Sustainable Tourism Planning and Develoj 4.5

VEED2004 [Introduction to Digital Graphic Design 4.5

Soci2025_|Social Scientific Research: Design, Metho 4.5

TOUR3106Tourism and Events Business Planning an 4.5

Griffith University

International College of Management Sydney (ICMS)

INTERNATIONAL TOURISM AND HOTEL MANAGEMENT (Tourism Major)

BACHELOR OF BUSINESS (International Tourism)

Unit Code |Unit Title Credit Points Unit Code |Unit Title Credit Points
1004GBS |The Purpose of Business 10 ACC101A |Financial and Commercial Literacy 3
1006GBS |Why Money Matters 10 BUS101A |Pathway to Success 3]
1006THS |Tourism Systems 10 BUS301A |Capstone 3
1007THS |Tourism, Travel and Technology 10 ECO201A |Economics for Managers 3
1008GBS |Business Decision-Making 10 ENT201A |Creativity & Innovation for Business 3
2120THS |Financial Management for Tourism and Ho| 10 LAW201A |Business Law for Managers 3]
2204THS [Sustainable Tourism Principles 10 MGT102A |Global Citizenship 3
2230THS |Interpreting Tourism Management Informal 10 MGT201A |Unlocking Your Leadership Potential 3
2233THS |Tourism Impact Assessment 10] MKT101A |Marketing 3]
3009THS  [Tourism Futures 10 MOT104A Solutions for a C 3
3018THS |Destination Management 10 STA101A |Data Informed Decision Making 3
3200THS |Destination Marketing 10 THE101A [Introduction to Tourism, Hospitality & Eve El
3201THS [Managing Risk in Tourism, Events and Ho: 10 TOU301A |Airline Management 3
3203THS  |Tourism and Hotel Economic Analysis 10 TOU302A & Competitive Destination: 3|
3400THS [Career Development 10 WIL201A  |Professional Placement | 6
5901LHS |Language and Communication for Busines: 10 WIL301A |Professional Placement Il 6
3120THS [Tourism and Culture 10

La Trobe University Le Cordon Bleu
Bachelor of International Tourism and Hospitality Management Bachelor of Business (International Hotel Management)
Unit Code [Unit Title Credit Points Unit Code [Unit Title Credit Points
BUSIAFB_|PRINCIPLES OF ACCOUNTING AND FINA] 15| N/A Communication 3
BUSIBAN [ANALYSING BUSINESS DATA 15| NZA Accounting Principles and Practice 3
BUS1BUE [ECONOMIC ISSUES AND PUBLIC POLICY 15| N/A Management Concepts
BUSISBY |SUSTAINABILITY 15| N/A Kitchen Operations Management 4.5
BUS3DIG_|DIGITAL BUSINESS 15| N/A Food and Beverage Service 4.5
MKT3IMK [INTERNATIONAL MARKETING 15| N/A Wine Fundamentals 3
THS1FBS |FOOD & BEVERAGE SUPERVISION 15| N/A Food and Beverage Cost Control 3|
THSITHE [INTRODUCTION TO TOURISM, HOSPITAL 15| N/A Housekeeping 2
THS2GSY [PRINCIPLES OF GASTRONOMY 15| N/A Work Integrated Learning 101 4.5
THS2TCR [COMPUTER RESERVATION SYSTEMS 15| N/A Hospitality Financial Management 4.5
THS3DMM|DESTINATION MARKETING AND MANAGE] 15| N/A Human Resources Management 4.5]
THS3EOP [EVENT PLANNING 15| N/A Introduction to Marketing 3|
THS3FUT [TOURISM, HOSPITALITY AND EVENT FUT] 15| N/A The Hospitality Experience 3
THS3INT_[INTERNATIONAL TOURISM AND HOSPITA 15| N/A Rooms Division Management 4.5
NSA International Hotel and Events 4.5]
N/A Management Information Systems 4.5
N/A Work Integrated Learning 201 4.5
N/A Quality Service Management 4.5
N/A Hospitality Business Law 4.5]
The University of Queensland Torrens University Australia
Bachelor of Tourism, Hospitality and Event Management Bachelor of Business (Tourism Management)
Unit Code [Unit Title Credit Points Unit Code [Unit Title Unit
ACCT1101 [Accounting for Decision Making 2| N/A Business Communications 1
BISM1201 [Transforming Business with Information S: 2 N/A Marketing Fundamentals 1
HOSP2001|Hotel Operations 2 NA [ People and O 1
HOSP2003|Entrepreneurship in Hospitality 2| N/A Customer Experience Management 1
HOSP2005|Food and Beverage Management 2| N/A Introduction to Event, Tourism Hospitality ] 1
HOSP2006|Revenue Management 2 N/A Place, Culture and Destination Manageme] 1
HOSP3000|Gaming and Casino Management 2 NZA The Tourist Experience 1
HOSP3004]Strategic Hospitality Management 2| N/A Industry Placement 1 1
HOSP3005|Discourses in Hospitality 2| N/A Industry Placement 2 1
LAWS1100[Business Law 2 N/A Accounting for Decision Making 1
MGTS1301[Introduction to Management 2 N/A The Business Environment 1
TOUR1000|Principles of Tourism, Hospitality & Events 2| N/A Product Distribution and Revenue Manage] 1
TOUR1002|Visitor Experience and Marketing 2| N/A Global Innovations and Trends in Tourism 1
TOUR1003[Sustainability in Tourism, Hospitality & Ev 2 N/A Product Management in Tourism 1
TOUR1004[Economics for Tourism, Hospitality & Even 2 N/A Organisational Creativity and Innovation 1
TOUR3008[Service Management 2 NA Ethics and Sustainability 1
N'A Risk and Crisis Management 1
N/A Tourism Entrepreurship 1
N/A and Resource 1
N'A Tourism Strategy, Planning and Policy 1

Kaplan Business School

BACHELOR OF BUSINESS (HOSPITALITY & TOURISM MANAGEMENT)

Unit Code [Unit Title Credit Points
BUS101 _|Business Communication 1
BUS103 |Accounting for Managers 1
BUS106 | Marketing Principles 1
BUS109 _|Skills for Numerical Analysis 1
HAT201 _|Introduction to Hospitality and Tourism 1
HAT205 |Gaming and Entertainment Management 1
HAT301 _|Attraction and Event Management 1
HAT303__|Accommodation Management 1
BUS102 _[Introduction to Management 1
BUS105 |Introduction to Business Analytics 1
BUS107 |Commercial Law 1
BUS114 |Introduction to Economics 1
HAT203__ [Hospitality and Tourism Management 1
MKT203 |Services Marketing 1
HAT302 |Food and Beverage Management 1
HAT304 |Emerging Issues in Hospitality and Tourisi 1

Murdoch University

Bachelor of Business (Hospitality and Tourism Management)

Unit Code

Unit Title

Credit Points

BSL165

Foundations of Business Law

BSL204

Tourism and Hospitality Law

BUS123

Management in a Global Environment

BUS124

Global Marketing

BUS163

Introduction to Accounting

BUS171

Foundations of Economics

BUS293

Organisational Theory and Behaviour

BUS338

Global Strategic Management

MSP100

Career Learning: Managing Your Career

MSP200

Building Employability Skills

MSP201

Real World Learning

TOU101

Introduction to Tourism Systems

TOU221

Sustainable Tourism

TOU323

Destination Management

wlwlwlwlwlw|wlw|lwlw|wlw|w|w

University of Canberra

Bachelor of Event and Tourism Management

Unit Code

Unit Title

Credit Points

11009

Business Decision Making

11011

Professional Orientation

11172

Business Research Methods

11174

Introduction to Management

11175

Introduction to Economics

11176

Marketing Fundamentals

11186

Service Systems, Transformation and Well

11210

Destination Management and the Visitor E|

11211

Professional Evidence (Event and Tourism

11318

Climate Change and Sustainable Business

11320

Event Management

11321

Introduction to Events and Tourism

11322

Event Development

11323

Tourism and Communication

11324

Tourism and the World Economy

11325

Tourism Policy
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Victoria Universi ty Western Sydney Universi ty
Bachelor of Business(Hospitality and Tourism Management) Bachelor of Tourism Management

Unit Code [Unit Ti Credit Points Unit Code_ [Unit Title Credit Points
BAO1101 |Accounting for Decision Making 12 BUSM 1006 |Enterprise Innovation and Markets 10
BBB3100 |Business Integrated Learning 12 BUSM 1008 |Enterprise Leadership 10)
BCO1102 [Information Systems for Business 12 BUSM 3007 |Destination Management 10)
BEO1105_|Economic Principles 12 BUSM 3073 [Tourism Policy and Planning 10
BEO1106_|Business Statistics 12 BUSM 3079 |Travel in the Digital Age 10)
BHO1171 |Introduction to Marketing 12 CULT 1017 |Understanding Society 10)
BHO2005 |Hotel and Resort Operations Management 12 CULT 3015 _|Heritage and Tourism 10)
BHO2006_|[Introduction to Tourism Hospitality and Ev 12 CULT 3016 _[Indigenous Cultures: A Global Perspective 10)
BHO2193 |Tourism Product Design and Delivery 12 HUMN 1041 |People, Place and Social Difference 10)
BHO3312 |Revenue Management 12 HUMN 1060 [Introduction to Indigenous Australia: Peop] 10)
BHO3499 |Managing Sustainable Destinations 12 HUMN 2057 [Tourism in Society 10)
BLO1105 [Business Law 12 SPRT 2011 [Sustainability, Tourism and Place 10)
BMO1102 [Management and Organisation Behaviour 12 TOUR 1002 [Tourism and Global Trends 10
BPD1100 |Integrated Business Challenge 12 TOUR 2001 [issues in Contemporary Heritage 10)

BUSM 3072 |Tourism Industry Professional Placement 10)
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A Study of Tourism Education Through the Comparison of
Curriculums of 17 Universities in Australia with Tourism-major

Yoshitomo NEGI

Abstract

College of Tourism and Hospitality of Tamagawa University, which was established in 2013, offers a
mandatory 2-semester study abroad program in Australia. One of the features of this program is that
students who advance to bachelor’s program in the second half of the study abroad program will have the
opportunity to study tourism-related subjects at their host universities. On the other hand, the number
of tourism-related subjects that they take in Tamagawa University is very limited until their study abroad
program starts because they have to spend large amount of time in studying English to prepare for the
program. Its limitation results in lack of basic knowledge of tourism and reduces their learning effect
when they study at their host universities in Australia. In this paper, therefore, the author researches
the characteristics of tourism education by comparing the curriculum of 17 universities in Australia with
tourism-related majors, including the host universities, and clarifies the issues of the connectivity of
tourism studies between Tamagawa University and the host universities in Australia.

Keywords: Human Resources Development in Tourism, Curriculum with Tourism major, Connectivity of
Tourism Studies, Tourism Education in Australia





